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Archway’s signs point to success

o Storing and shipping signs for Target
is a big job, but somebody’s got todo it.

By |ACKIE CROSBY = jerosbyiistartribune.com

alk into any Target store, and look up. Look down.
Look all around.

Every sign you see — from the “Expect More. Pay Less”
ceiling danglers to the pumpkin muffin labels in the bak-
ery to the signs on bathroom doors — has come through a
single warehouse in Rogers, where workers for Archway
Marketing Services have collected, sorted, packaged and
sent them out,

“You wonder when you walk into a Target store, "Who
handles all this” " Archway President Mike Moroz said.
“It's a hidden business, But it's a huge industry.”
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With a client list of about 50 companies — including
such venerable brands as Coke, Ford, General Mills, Taco
Bell, Whirlpool, L.P. Morgan Chase and Microsoft — the
company says it processed half a billion individual items

Archway continues: [t's an intricate logistics dance. DS »

« ORGANIZATIONS [SUCH AS ARCHWAY] ARE VERY SPECIALIZED IN BEING ABLETO DO
WHAT A RETAILER COULD DO FOR THEMSELVES, BUT IT'S NOT THEIR EXPERTISE. THEY
HAVE THE CAPACITY TO NOT ONLY WAREHOUSE THINGS SUCH AS SIGNS, BUT TO GET
THEM OUT TO A ZILLION STORES AND DELIVER ON TIME. » — pave Brennan University of St Thomas

Archway’s signs pomt to success
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For the past three weeks, .\n:lim

neapols: Tarpet Corp. prepares to
open 43 new stores July 23
like Nicole Klemz zo0m down
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picking
out bar codes, Target's aisle numbers or
cosmetics labels amonyg the 28,000 items
carmaried for the buge retailer’s stores.
Eventually the items get boxed and la-

a day pulled out of the warchouse, with
the fourth and final wave of signs ship-
ping out just days before the stores open
next month,
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out to a zillion stores and deliver on time.
“The fly in the ointment is the price of
gas.” Brennan added. “That might have a
on the b
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A CLOSER LOOK ARCHWAY MARKETING'S HISTORY
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For a company such as Target, that fu e AHL Services placement if, say, somebody punches
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paying for extra weight or un- facilit in Rogers.
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them, they don't waste time figuring out

tronics or in sporting poods.
“If we can save them even 10 minutes at
the store, think about the labor savings,”
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because of increases in the costs of fuel,
food and Archway officials be-
tieve their company will be able to weath-
er the economic headwinds that some of
its clients arc facing.
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Sacker said “That’s 10 minutes times 1,613 The trade division, which Union Strect Detroit
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ONe PErson an extra operat as packaging, lmpm when it was a business
thummhmmz and giftcard fulfiliment. AHL that served Detroit's ks
polis, Archway uwmboklulo..... pany now has 620 empl across
is owned by AHL Services, a privately held P F cight facilities in the United States and
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